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KOMIIOHEHTa

Oocar y

KpeauTax 3

€EKTC

Moga .

BHKJIaIaHHS ykpattebka

Pesynbratu | Pozymimu:

HAaBYaHHA 32 | - [PUHIIAIINA Ta METOJAM MApPKETHHTOBHX JOCIIIKCHb iHHOBauifI;

OCBITHIM - CyTHiCTb, QYHKIIi Ta 3aBJaHHS MAPKETHHIY iHHOBAIIIH;

KOMIIOHEHTOM | _ cyopy opradizaiii Ta KOHTPOJIO BMPOOHMIITBA i BHBEJEHHS HA PHUHOK
IHHOBALIT;
- 3MICT Ta eTalH MpoLecy IJIaHyBaHHS PO3pOOKHU i MPOCYBaHHS 1HHOBALIHHOTO
TOBapy Ha PUHOK;
- ocobnmuBOCTI TporeciB iHpopMaliitHoOro 3abe3neueHHsl JOCHiIKEHb PUHKY
iHHOBAIIIH.
3namu:
- SK BHUKOHYBaTH pO3POOKY IiJIEH Ta CTpaTeTiYHUX pIMICHb PO3BUTKY
MapKeTUHTY iHHOBAIlill, 30KpeMa B HECTAOIIbHUX PMHKOBUX CHTYAIlifAX;
- pisHOBUM Ta crenudiky GOpPMyBaHHS CTPATETii MAPKETHHTY iHHOBAIIIl;
- 3HaTH Ta OILIHIOBaTH MO3MLIOHYBaHHsS IHHOBALIHHOIO TOBapy; pe3yJbTaTiB
NPUHHATHX pillleHb Y BOPOBAKEHHI iHHOBAIIIH Ta BU3HAYEHHS CIIEKTPY HOBHX
TOBapiB
IHHOBAI[IITHOT J1SUIBHOCTI HA BOJHOMY Ta MOPCBKOMY TPaHCHOPTI;
e(eKTUBHOCTI MPOBEACHHS MAapKETHMHIOBHUX 3aXOIB 3 IHHOBAaLil y MOPCBHKOI
rajiysi.
Bmimu:
- CTBOPIOBATH MOJIeJl KOMYHIKaIlli 3 KJIIIEHTaMH, Cy/THOBIACHUKAaMH, Ilepeiayi
JOCBIAY B pa3i AUCcTpUOyLii, 0cOOIMBO MpH 30yTi HAYKOMICTKOT MPOAYKIIii
- pO3B’s3yBaTHU CKJIAQAHI 3aj1adi 1 mpobsieMu, MO0 TOTpeOye OHOBJIEHHS Ta
iHTerpamii 3HaHb O[O0 MAapKETHHTY IHHOBAIlili, YacTo B yMOBax
HENOBHOI/HEIOCTaTHROI 1HOpMAIILi] Ta CyNepewIMBUX BUMOT.

Buan

HABYAJIbHOI JeKLii, IpaKTHYHi, KOHCYJIbTaLii

podoTH

3micT

[ToHATTS MapKEeTHHTY IHHOBAIIi: OCHOBHI 3aBJIaHHS MapKETHHTY 1HHOBALii.
XapakTepucTUKa PUHKY iHHOBAIil Ta ioro ydacHukiB. CroKuBYA MOBE/IHKA K
peakiis Ha IHHOBaIil0. MOTHUBaIisg KyHiBEIbHOI MOBEIIHKU CIIOKHBaYiB
inpoBariil. JKuTTeBuil UMK iHHOBamil. SIKIiCTh iHHOBAIl B MapKETUHTY.
[HHOBaLIT y Tamy31 MOPCHKOTO Ta PIUKOBOIO TPAHCHOPTY. MapKeTHHIOBI IIHOBI
pilleHHs TpU BUBEIEHHI iHHOBalil Ha pPUHOK METOAM MapKETHHIOBHUX
JOCITIKEHb CIIOKUBYMX MOTPe® HA pMHKAX iHHOBamil. [[pUHIMIN yTBOPEHHS
epeKTUBHOI MapKeTUHTroBoi cepeau. OcoOIMBOCTI PO3BUTKY KOHLIEHIIIT
MapKeTHHTY IHHOBAIiii B Mopchkiii ramy3i [lmanyBaHHS 1HHOBAIIMHOI
JISUTBHOCTI MIANPUEMCTB. [HCTpyMEHTH iHHOBAMIMHOT AistbHOCTI. [HCTpyMeHTH,
3aX01M, METOJM Ta TEXHOJIOTil MapKETHHTOBOI AisUTbHOCTI. Posib ciyxOm




MapKEeTUHTY MpU po3poOLli iHHOBaMiiHOTo ToBapy (mociayru). Meroau pirieHHs
IHHOBaLIHHKX 3a/]1a4 I IIPUEMCTB MOPCHKOTO TPAHCIIOPTY.

®opma .
3aJ1K
KOHTPOJII0
HaBuanbHe [Iporpamue 3ab6e3neuenns: OS Windows 10 Home 22H2 (Build 19045.6466); Chrome,
oomamnanHs | Opera, Microsoft Edge; MS Office 2024 (Word, Excel, PowerPoint, Access); Microsoft

Visual C++. [Ipoextop — EPSON EB-X41. Expan — IS InterScreen 2.1mx1,65m
OmnaitH-cepBicH IS MATPUMKH ITUCTaHIiiHOTO HaBdaHHA: Workspace for Education
Fundamentals, Zoom, Google Meet, xmapHi cepicu Google Apps

COMPONENT DESCRIPTION

Code and

name of the M05505D Innovation Marketing

educational

component

Amount in 3

ECTS credits

Language of .

instliguctigon Ukrainian

Learning Understand:

outcomes by | - principles and methods of marketing research of innovations;

educational - the essence, functions and tasks of innovation marketing;

component - basics of organization and control of production and bringing innovations to
the market;
- the content and stages of the planning process for developing and promoting an
innovative product on the market;
- features of the processes of information support for innovation market
research.
Knowledge:
- how to develop goals and strategic decisions for the development of innovation
marketing, particularly in unstable market situations;
- varieties and specifics of forming an innovation marketing strategy;
- know and evaluate the positioning of an innovative product; the results of
decisions made in implementing innovations and determining the spectrum of
new products
innovative activities in water and maritime transport;
effectiveness of marketing activities for innovations in the maritime industry.
Skills:
- create models of communication with customers, shipowners, transfer of
experience in the case of distribution, especially when selling high-tech products
- solve complex tasks and problems that require updating and integrating
knowledge about innovation marketing, often in conditions of
incomplete/insufficient information and conflicting requirements.

Types of

educational Lectures, practical classes, consultations

work




Content

The concept of innovation marketing: the main tasks of innovation marketing.
Characteristics of the innovation market and its participants. Consumer behavior
as a reaction to innovation. Motivation of purchasing behavior of innovation
consumers. Innovation life cycle. Quality of innovation in marketing.
Innovations in the field of sea and river transport. Marketing pricing decisions
when introducing innovation to the market Methods of marketing research of
consumer needs in innovation markets. Principles of creating an effective
marketing environment. Features of the development of the concept of
innovation marketing in the maritime industry Planning of innovative activity of
enterprises. Tools of innovative activity. Tools, measures, methods and
technologies of marketing activity. The role of the marketing service in the
development of an innovative product (service). Methods of solving innovative
problems of maritime transport enterprises.

Control form

test

Educational
equipment

Software: Windows 10 Home 22H2 (Build 19045.6466); Chrome, Opera, Microsoft
Edge; MS Office 2024 (Word, Excel, PowerPoint, Access); Microsoft Visual C++.
Projector: EPSON EB-X41. Screen: IS InterScreen 2.1m x 1.65m.

Online services supporting remote learning: Workspace for Education Fundamentals,
Zoom, Google Meet, Google Apps cloud services.




